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ABSTRACT

Nationwide Newspaper Coverage of Homosexuals in The Boy Scouts of America:

A Community Structure Approach

The issue of gays in the BSA arose during the 1980’s, when numerous Boy Scout troops forced their leaders to resign because they were openly homosexual. In July of 1990 former Eagle Scout and Assistant Scoutmaster James Dale was asked to resign his position.  This matter reached its culmination when the Boy Scouts of America took the case to the United States Supreme Court and won on the grounds that a private organization has the right to restrict its membership. 

This study investigates how newspapers from different cities in the United States reported on homosexuals in the Boy Scouts.  The study compared hypotheses on different city characteristics and newspaper coverage of gays in the Boy Scouts using the "community structure approach," tested in earlier versions in Minnesota by Tichenor, Donohue and Olien (1973, 1980) and elaborated in nationwide studies by Pollock and others (1977, 1978,1994-2000), suggesting that certain demographic structures of a community are systematically linked to newspaper reporting on critical issues.  

A national cross-section sample of 21 newspapers was selected from the DIALOG newspaper database and Lexis-Nexis Academic Universe, and a sample of articles in each newspaper on gays in the Boy Scouts were drawn from January 1, 1998 to March 1, 2001.  The resulting total of 322 articles were analyzed using content analysis.  

A single score, the Media Vector, was calculated to combine attention given to each article as well as reporting direction (favorable, balanced/neutral, or unfavorable).  Pearson correlations and regression analysis were used to test the link between city characteristics and newspapers favoring admission of gays in the BSA. The Media Vector coefficients (ranging from .256 to -.188), which demonstrated clear national variation. Ten city characteristics had  significant relationships to newspaper coverage: a measure of “buffer”: privilege – income over $100,000 (r=.671; p=.000), percentage with a college education (r=.593; p=.002); a measure of “stakeholders”: gay market index (r=.599; p=.002); political partisanship – Democrats (r=.596; p=.002), Republicans (r=-.602; p=.002); religious affiliation – Bible/devotional readings (r=-.588; p=.003), Catholics (r=.492; p=.012); a measure of “access to media”: newspaper circulation size (r=.477; p=.014); number of cable stations (r=.426; p=.027); and a measure of “vulnerability”: percentage living below the poverty line (r=-.474; p=.015). Factor analysis of multiple city characteristics and regression analysis of the factors revealed results consistent with significant Media Vectors.  The factors of "privilege/access" and "political partisanship" are the two clusters of significant or nearly significant results in the Media Vectors and the two factor regression results, accounting for 56 percent of the variance in their relation to favorable or unfavorable reporting. 

Introduction

On my honor I will do my best

To do my duty to God and my country

and to obey the Scout Law;

To help other people at all times;

To keep myself physically strong,

mentally awake, and morally straight.

For years, the Boy Scouts of America have lived by this oath.  In July of 1990, Eagle Scout and Scout Master James Dale received word that his lifestyle did not comply with the oath of the Boy Scouts of America because he was a homosexual.  In August of 1999, Dale took his case to the New Jersey Supreme Court.  He won, on the grounds that the BSA had discriminated against him based on his sexual orientation.  The Boy Scouts of America appealed the case to the United States Supreme Court.  Regardless of evidence that Dale had previously devoted eleven honorable years of his life to the Boy Scouts, the U.S. Supreme Court decided on June 28, 2000 that the Boy Scouts had the right to restrict membership if a person’s actions contradicted the organization’s set of moral codes and standards. 

The issue of allowing gays in the Boy Scouts can be framed in several ways.  Newspaper articles positively framing the issue would be in favor of allowing homosexuals to remain members of the Boy Scouts of America.  Generally those holding a positive view believe that banning gays from the BSA is discriminatory and violates civil rights.  Articles framing the issue negatively express the view that homosexuality is morally wrong, and that gay scout leaders would not make good role models for young scouts.  These negatively framed articles may also present the view that private organizations have a right to restrict their membership.  Therefore, the BSA, a private organization, can set membership standards that their scouts and leaders must be “clean” and “morally straight.”


The U.S. Supreme Court decision as Dale vs. The Boy Scouts of America warrants extensive media coverage because the two opposing sides hold such strong viewpoints and because the Boy Scouts are a long admired institution. With the unfortunate onset of hate crimes based on sexual orientation, illustrated dramatically with the murder of Matthew Shepard, one could argue that this Supreme Court decision discriminates against boy scouts and leaders because of a lifestyle choice.  On the other hand, the Supreme Court argues that a private, non-profit organization has the right to set its own moral standards.  Because the Boy Scouts of America believe that homosexuality is immoral, they have the right to exclude someone from their organization if he does not represent their moral values.

Since there are such strong opposing viewpoints on this issue, the study will explore the differences in media coverage in different cities focusing on variations in voting patterns, religious affiliations, lifecycle position, family values, and other relevant factors.  Possible factors affecting media coverage could include a higher percentage of families with primary school age children in a region representing parental concern as interested “stakeholders,” linked perhaps to newspaper coverage relatively unfavorable to gays in the Boy Scouts.  Cities with higher proportions of organizations marketing to gays, by contrast, may reveal relatively favorable coverage of gays in the Boy Scouts.  This study will explore the link between different community configurations and the issue of whether or not homosexuals should be permitted to hold membership in the Boy Scouts of America. 

Literature Review

            Since many communication journals as well as online databases were searched for articles concerning the issue of gays in the Boy Scouts, it was disconcerting that little or no information was printed regarding this important issue.  Because the Boy Scouts of America affect the lives of so many young boys and their families all over the country, it is astonishing that there is such a lack of information about this issue. 

            Ebscohost is an online database that has access to more than 2,100 electronic journals from 1996 up to present day.  A search of Communication Abstracts, an authoritative listing of scholarly communication articles, using key terms such as “boy scouts and gay”, “scouts and homosexual” and “boy scouts and supreme court” was conducted, but only four articles were found.  When broadening the search with general subject headings such as “gay” or “boy scout”, only ten articles surfaced.  These dealt mainly with different aspects of homosexual issues, such as gays’ portrayal on television and gays in the military.  One article entitled “Journalism and News Media” dealt with a study that “analyzes the way in which television news organizations selected and used unofficial sources in covering the 1992-1993 controversy over homosexuals and military service” (Steetle, 1997, 537).

            CommIndex is another online database that provides complete bibliographic information for approximately 31,500 articles from 70 international journals and annals from the communication field.  Using key terms such as “homosexual and scout”, “gay and boy scout”, and “supreme court and gay”, again little or no relevant information was found.  Using the same subject headings, other communication journals were searched such as Political Communication, and Journalism and Mass Communication Quarterly, resulting in little relevant information.

            It is possible that the lack of information in the communication journals is due to the fact that the case is too recent, but this lack of information is disappointing.  The rights of both homosexuals and private organizations should be topics of interest in the field of communication.  The Supreme Court’s decision to permit the Boys Scouts to choose whom they will or will not allow to become members sends a strong message to those the Boy Scouts of America dismiss, especially those in the gay community.  The case not only involves a “deep-rooted conflict” regarding acceptance of gays within communities, but also a war concerning people’s basic constitutional rights (The Economist, 2000, p. 29).  

            Although information was lacking in the communication literature, articles concerning gays in the Boy Scouts, and gays in particular, were easily found in social science sources such as sociological abstracts and political science abstracts.  Using the subject “gay” under Sociological Abstracts, 3091 articles were found.  Using other headings such as “homosexual and scout”, “gay and rights”, and “supreme court and homosexual”, many more articles appeared than in the communication literature.  Under the subject “homosexual and scout” there were two relevant articles entitled “Culture War against the Boy Scouts” (Donohue, 1994) and “ The Boy Scouts Under Siege” (Salzman, 1992).  Both articles were written before the Supreme Court case, indicating that there is indeed interest in this issue and that it is an important topic to look at.  In “The Boy Scouts Under Siege”, the author examines the new defensive position that the Boy Scouts have taken in the 1990’s.  The article points out that the Boy Scouts “refuse to permit atheists, homosexuals, and girls to become members based on their interpretation of the oath, and they feel legally entitled to exclude them because they are a private organization” (594).    

 
Further searches of literature seem to reveal there does seem to be interest concerning gays, in particular, in the television industry.  An article entitled “Prime-time television in the gay nineties”, does explore the trend behind network desire to attract a new audience.  The author states that debates over gay rights, which include gays in the Boy Scouts debate, are a reason for this interest by the television industry.  The author believes that incorporating homosexual material into lineups will attract a more liberal, college-educated, intellectual audience (Becker, 1998, 45).  Why then is there little information about homosexuals in scholarly communication journals?

            After extensively researching several communication databases and journals, it is clear that there is a serious lack of information concerning the issue of gays in the Boy Scouts.  The communication field seems to have largely ignored an issue that can affect many people across the country concerning first amendment rights (free speech and free association) and the ever-growing gay rights issues.  Considering that the issue of gays in the Boy Scouts has warranted a Supreme Court decision, it would seem that this is an essential issue for communication scholars.  Finding relevant information in sociological and political journals suggests a gap between the communication field and social science literature.  By studying differences and similarities in newspaper coverage on gays in the Boy Scouts across the United States, it is possible to illuminate various city characteristics associated with varying opinions in the reporting.        

A Community Structure Approach


This study examines the link between city demographics and newspaper coverage by applying the community structure approach.  The “community structure approach” is defined as “a form of quantitative content analysis that focuses on the ways in which key characteristics of communities (such as cities) are related to the content coverage of newspapers in those communities” (Frey, Botan, and Kreps, 2000).  This approach was initiated in Minnesota by Tichenor, Donohue, and Olien (1973, 1980, 1995) and elaborated by Demers (1996a, 1996b) and others. Tested in nationwide studies by Pollock and colleagues (1977, 1978, 1994-2001), the community structure approach studies the link between city structure characteristics and demographics and newspaper reporting on critical events.


The purpose of the community structure perspective is to accomplish at least three tasks.  Primarily, the community structure approach examines an area that has received relatively little attention in the scholarly communication studies literatures. The research concentrates on the "antecedents" of newspaper content. (Riffe, Fico & Lacy, 1998, pp. 8-10)  Second, this approach attempts to connect theory with data collection, a practice seldom used by scholars performing content analysis methodologies. (See Shoemaker, P., 1987; Shoemaker & Reese, 1990, 1996; Riffe & Freitag, 1996)  In this paper, the community structure approach will utilize an incremental, “ground-up paradigm building”, a process recommended by Lance Bennett in 1993 to construct practical theories (Bennett, 1993, p. 182).


Third, initially concerned with the relationship of community structure to social and political "control", scholars have urged that community structure researchers begin to focus more on political and social "change."  Newspapers could be seen as being linked, in many aspects, not only to readers, but also to the communities that they serve, a view long held by sociology of communication scholars.  According to K.A. Smith (1984), “the media may be viewed as prominent subsystems within the larger social systems of the community; thus, they tend to reflect the values and concerns of dominant groups in the community they serve” (p. 260).  In an innovative study by Minnesota University’s Tichenor, Donohue, and Olien (1980), newspapers from Minnesota cities of different sizes were compared.  The evidence fostered the conclusion that newspapers were “mechanisms for community social control that maintain the norms, values, and processes of a community, and…their functions necessarily fit into a pattern that varies predictably according to size and type of community” (p. 102-3).


A vast amount of the research on community structure and media has stressed that "mainstream mass media are agents of social control for dominant institutions and value systems". (Demers & Viswanath, 1999, p. 419)  Yet, there needs to be a shift in research from the standard of media molding public opinion to the rarely explored notion of public opinion shaping media coverage.  As Demers and Viswanath explain it, "We in the communication field … need to give more consideration to processes of social change, especially secular social change and public policy.  Only then will it be possible to initiate structural or cultural changes that will enable mass media to be more responsive to the needs and goals of disadvantaged and repressed groups." (1999, p. 424) 

Issues that invoke group mores and norms also affect newspaper coverage. Supreme Court regulation of homosexuals in the Boy Scouts may be viewed differently by citizens in various cities across the nation.  It is reasonable to expect the ruling may be reported and described differently in the newspapers of these different cities.  Cities with a significant homosexual population may have a different view than cities with majority of families with children in grade school. By recognizing that many demographic factors might influence change on controversial issues and by incorporating the community structure approach, this study examines the possible relation between city characteristics and media coverage of homosexuals in the Boy Scouts.

Hypotheses

Using the community structure approach, several umbrella hypotheses emerge.  Eighteen individual hypotheses can be placed into four cluster groups including: the stakeholder hypothesis, buffer hypothesis, vulnerability, and access to media.

Stakeholder


Previous research using the community structure approach has revealed that the greater the proportion of recognized "stakeholders" in a city, the more newspaper coverage is likely to vary accordingly to their concerns (Pollock & Castillo, et. al, 2000).  


When trying to find a correlation between stakeholders in a city, and how that city covers an issue on gay rights, it seems obvious that the number of gays and lesbians residing in that city should be taken into account.  However, the difficulty of measuring gay and lesbian presence has posed a dilemma.  
Pollock and Dantas have found significant results by creating a “gay market index”.  Using the 1995-96 national edition of the Gayellow Pages, an encyclopedia of gay resources in the United States, data for the study was collected (Gruber, 1995).  Fashioning a “gay market index”, it was found that the greater the proportion of businesses or organizations marketing to the gay community in a city, the more likely city newspapers were to report favorably on efforts to legalize same-sex marriage (Pollock & Dantas, 1998).  Using the 1999-2000 Gayellow Pages, the gay market index was updated for this study.

TABLE 1 ABOUT HERE

Therefore:

H01
The higher the number of gay businesses and organizations owned wholly/partly by gays and/or lesbians, or welcoming a primarily gay and lesbian clientele in a city, the more favorable the expected coverage of gays in the Boy Scouts (Gayellow Pages, 2000). 

The United States military generally holds a conservative view on homosexual issues, illustrated in its current policy of  “don’t ask, don’t tell”.  It is reasonable to expect that individuals holding positions in the United States military will hold similar views concerning gays in the Boy Scouts.  According to Sarah Wildman in a recent issue of Advocate, six years after President Clinton implemented "don't ask, don't tell," and even after the more recent "don't harass," the Army remains an uncomfortable--indeed, dangerous--place to be gay, lesbian, or bisexual (2000).  Thus:

H02
The greater proportion of people holding positions in the U.S. military in each city, the less favorable the coverage of gays in the Boy Scouts (County & City Extra 2000).

Political Partisanship
Broad political identities and voting preference may be linked to views about gays in the BSA.  In a recent study conducted by Pollock, Castillo and colleagues on a Patient’s Bill of Rights (2000), it was found that the greater proportion of Republicans in a city, the less favorable the coverage of the issue.  Similarly, the greater proportion of Democrats in a city, the more favorable the coverage of a Patient’s Bill of Rights (2000).  These results show a correlation between partisanship and nationwide newspaper coverage of an issue.  It is logical then to assume that partisanship will be associated with the coverage of homosexuals in the Boy Scouts of America.  Members of both the Democratic and Republican parties hold strong opinions regarding gay rights.  The Clinton Adminstration proposed the "Don't ask, Don't tell" policy as a compromise to the Republican party's position banning gays from the military.  According to Sue Kirchhoff in the July 1998 issue of CQ Weekly, top congressional Republicans are taking an increasingly tough stance against homosexual rights (Kirschhoff, 1998).  Thus:

H03
The higher percentage of Republicans in each city, the less favorable the coverage of gays in the Boy Scouts (County & City Extra, 2000).

H04
The higher percentage of Democrats in each city, the more favorable the coverage of gays in the Boy Scouts (County & City Extra, 2000).

Religious Affiliation
It is also clear that churches and religious sectors have been forced to deal with gay rights, and often take strong stances on the issues.  According to the New York Times, "the Vatican calls homosexual practice a serious moral disorder" (Niebuhr, 1996, p.A1).  With regard to the stakeholder hypothesis, Pollock, Robinson, and Murray (1978) found a strong correlation between the percentage of Catholics within a city and negative coverage of Roe vs. Wade.  It seems logical then that certain religion would play a large role in the newspaper coverage of Dale vs. The Boy Scouts of America.  Therefore:

H05
The greater proportion of Catholics in each city, the less favorable the coverage of gays in the Boy Scouts (Catholic Almanac, 2000). 

H06
 The greater percentage of families participating in Bible/ devotional readings in a city, the more likely the coverage will be unfavorable (Lifestyle Market Analyst 2000).  
Position in Lifecycle
Since homosexuals “coming-out” in the Boy Scouts is a relatively new issue, and the older generation seems to be more conservative when it comes to such a controversial issue, it is reasonable to assume that there will be a link between the age and reporting on gays in the Boy Scouts.  A study conducted by Pollock and Yulis revealed that “age or approaching mortality is associated, as expected, with relatively negative coverage of physician-assisted euthanasia” (2000).  Similarly, it is logical to assume that the older an individual is, the more likely he or she will agree that The Boy Scouts of America has the right to ban openly homosexual individuals from their organization.  Therefore:

H07
The greater proportion of citizens 65 years of age or older in each city, the less favorable the coverage of gays in the Boy Scouts (World Encyclopedia of Cities, 1994). 


In a recent study conducted by Mink and Puma on the custody battle over Elian Gonzalez, it was found that nationwide newspaper coverage generally support natural parents who play an active, attentive role in the rearing of offspring having a right to their children (2001).  It seems reasonable then to assume that families with young children would be most concerned with the safety and morality of the Boy Scouts of America.  Therefore: 

H08
The greater proportion of families with children ages 12 and under (of Boy Scout age), the less favorable the coverage of gays in the Boy Scouts (Lifestyle Market Analyst 2000).
Ethnic Identity
Though at first glance, one may assume that minorities, who often suffer from oppression and prejudice, would strongly support gay rights, seeing homosexuals as allies in a civil rights battle, some evidence suggests otherwise.  Some African- Americans have expressed resentment toward gays and lesbians, citing that ethnic identity is a cause for equal rights, because it is not a choice, whereas homosexuality is a choice (Pollock & Tobin, 2000).  According to John Sibley Butler, in the November/December 1993 issue of Society, "Comparing homosexuals to blacks is comparing a lifestyle with a race: an achieved characteristic with one that is ascribed; a choice in expressed lifestyle with one that is by and large not a choice" (1993).  Therefore:  

H09
The greater proportion of African-Americans in each city, the less favorable the coverage of gays in the Boy Scouts (Lifestyle Market Analyst, 2000).

A study conducted by Pollock and Tobin yielded directional findings that negatively correlated Hispanics and same-sex adoption. This finding revealed that “minority groups may harbor resentment toward gays who make a decision to live the life in the manner chosen” (2000, p.30).  Thus:

H10
The greater proportion of Hispanics in each city, the less favorable the coverage of gays in the Boy Scouts (County and City Extra, 2000).

Buffer 

H11
The higher percentage of people with a college education, the more favorable the coverage of gays in the Boy Scouts (Lifestyle Market Analyst, 2000).

H12
The higher the percentage of population in a city with professional or technical status, the more likely the coverage of gays in the Boy Scouts will be favorable (Lifestyle Market Analyst, 2000).

H13
The higher percentage of family income of $100,000 or more in a city, the more likely the coverage of gays in the Boy Scouts will be favorable (Lifestyle Market Analyst, 2000).

The "Buffer" hypothesis is described in Investigating Communication, a communication methods textbook co-authored by Frey, Botan and Kreps as follows: "The 'buffer hypothesis' expects that, the higher the proportion of privileged groups in a community, the greater the favorable media coverage of those making human rights claims." (Frey, Botan & Kreps, 2000, p. 329)  Developed by Pollock and colleagues, the expectations of this hypothesis is illuminated by Keith Stamm in Newspapers and Community Ties:  Toward a Dynamic Theory (1985).  Stamm’s work supports the position that cities with a higher quality of life will more likely have newspapers evaluating new issues from a variety of perspectives.  The buffer hypothesis is useful when considering indicators of privilege such as the percentage of the population with professional/technical occupational status, the proportion of city residents with annual family incomes of $100,000 or more and the number of people who have obtained a college education.  The buffer hypothesis has been confirmed in a study conducted by Pollock and Killeen in 1995 on the Clarence Thomas-Anita Hill hearings as well as Pollock, Shier, and Slattery's study of the Open Door Policy toward Cuba in 1995.  It is possible that there may be a relationship between these city characteristics and favorable newspaper coverage of gays in the Boys Scouts.  Therefore the following hypotheses are worth researching further.
Vulnerability


It is reasonable to expect that those in a community who are below the poverty level will have negative views on gays in the Boy Scouts.  Those living below the poverty line tend to be less educated and financially unstable, and therefore less open to social change.  Therefore:    
H14  The higher percentage of citizens living below the poverty line in a city, the less likely the coverage of gays in the Boy Scouts will be favorable (County and City Extra, 2000).

Access to Media

In examining media access, it is important to examine previous studies.  Some studies have shown that there is an association between access to many different media outlets and openness to new ideas. A series of studies done by Tichenor, Donohue, and Olien in Minnesota has shown that a city with numerous media outlets can be expected to accept and advance positions, attitudes, and thoughts regarding important events (1973, 1980).  

Other studies, moreover, link the number of media outlets not simply with a plurality of viewpoints, but more explicitly with media viewpoints generally accommodating political or social change. Concurring with these observations, Hindman urges that the more society has access to information and knowledge, the greater the ability for social actors to initiate projects that promote social change or challenge those in power (Hindman, 1999, pp.99-116).  It seems as though the greater the number of media or media "reach", the more effectively media might shape public opinion or even threaten the interests of powerful groups.  A proposition articulated by Emanuel and Cecilie Gaziano asserts that collectivities acquiring relatively more knowledge through the media can be expected to be more effective in challenging elite groups and in using power to effect change that benefits them. (Gaziano & Gaziano, 1999, pp. 117-136)  In addition, Dunwoody and Griffin in their studies of community structure suggest that: the more pluralistic the community, the greater the potential for the media to challenge the prevailing power structure. (Dunwoody & Griffin, 1999, pp. 197-226)  Also, in Newspapers and Community Ties: Toward a Dynamic Theory (1985), Keith Stamm advocates the perspective that cities with high quality of life will be more likely to have newspapers that will evaluate new issues from a plurality of perspectives.  

In a collection of articles compiled by Dennis & Pease (1995) in their book Radio the Forgotten Medium, it was revealed that radio is very much alive, remaining "the world's most ubiquitous medium, certainly the one with the widest reach and greatest penetration" (p.xvi).  Radio remains an excellent media source, as it is accessible to almost everyone, inexpensive, and portable.  Specifically, talk radio offers an exchange of ideas that is not present in other forms of media.  According to a 1993 survey of 1,507 randomly selected Americans by the Times Mirror Center for the People and the Press "talk radio represents the widest window on the world of politics and issues for the vocal minority" (Dennis & Pease, 1995, p.46). 

In a study conducted by Pollock and Dantas, a positive correlation was revealed between access to FM stations in a city and favorable coverage of same-sex marriage (1998).

H15
The greater the number of FM radio stations in a city, the more favorable the coverage of gays in the Boy Scouts (Gale Directory of Publications and Broadcast Media, 2000). 

 
Since AM radio stations tend to broadcast mostly conservative material, cities with more exposure to AM stations would show more negative coverage of gays in the Boy Scouts.  The AM conservative coverage hypothesis was confirmed in a study conducted by Pollock and Castillo, revealing unfavorable coverage concerning the Patients’ Bill of Rights in cities with a relatively large number of AM radio stations (2001).  Thus:

H16
The greater the number of AM radio stations in a city, the less favorable the coverage of gays in the Boy Scouts (Gale Directory of Publications and Broadcast Media, 2000).


Newspaper circulation as one medium can reveal the relationships between media access and positive coverage of an issue.  If the newspaper has a vast circulation size, then it is reasonable to assume that people from varied cultural, social, economic, and political groups are likely to read the newspaper. It is a possibility that large newspapers provide a variety of perspectives on news or emerging issues to appeal to as many readers as possible.  Newspaper circulation was found linked to coverage favoring social change in studies of newspaper coverage of Ryan White (the hemophiliac boy who contracted HIV from transfusions in the late 1980’s) as well as legalization of same sex marriages (respectively, Pollock, et al, 1996; Pollock & Dantas, 1998).  Accordingly:

H17
The larger a newspaper’s circulation size, the more likely the coverage of gays in the Boy Scouts will be favorable (Gale Directory of Publications and Broadcast Media, 2000).


The same assumption can be applied to cable television stations as well.  If the number of media outlets in city can be considered measurement of the “role” of media in a community, then the greater the role of media in a community, the greater the stimulation of social capital and political pluralism (Friedland & McLeod, 1999, pp. 197-226).  This assertion is supported by a recent study on coverage of environmental issues, concluding that the more diverse a community, the greater the opportunity media had to challenge the legitimacy of the existing power structure (Dunwoody & Griffin, 1999, pp. 139-158).  By extension, the greater access to cable television in a city, the more likely newspapers will report favorably on social change.  Therefore:

H18
The greater the number of cable television stations in a city, the more likely the coverage of gays in the Boy Scouts will be favorable (Gale Directory of Publications and Broadcast Media, 2000).

Methodology

Sample Selection

To implement a “community structure” approach, this study tracks coverage of gays in the Boy Scouts systematically in twenty-one major newspapers throughout the nation, representing a geographic cross-section of the United States.  All articles over 150 words in length printed in each newspaper were sampled from the period of January 1, 1998  to March 1, 2001, a time frame when debate over gays in the Boy Scouts surfaced and developed.  The resulting newspaper articles were collected from the DIALOG Classroom Information Program newspaper database and Lexis-Nexis Academic Universe, both available to college libraries.  The twenty-one newspapers including: the Times Union-Albany, the Boston Globe, the Charlotte Observer, the Cincinnati Post, the Fort Worth Star Telegram, the Phoenix Gazette, the Pittsburgh Gazette, the Philadelphia Inquirer, the San Francisco Chronicle, the Seattle Times, and the Wichita Eagle.   Neither The New York Times nor The Washington Post was selected for analysis because both papers are considered to be, in many ways, “national” newspapers reflecting the views of national decision-makers as well as local concerns.

Measures and Dependent Variables

Article Attention

After each of the articles was read, it was assigned two scores.  The first was an attention or display score.  This numerical rating, ranging from 3 to 16 points, was based on the following criteria: prominence (front page of first section, front page of inside section; inside prominent or other); headline word count, length of article word count, and presence or absence of photograph or graphic.  Those articles with a higher number of assigned points were considered to have received more attention (the resulting “attention scores” were used to calculate a dependent variable described below).

TABLE 2 ABOUT HERE

Article Direction

A second score assigned to each article was the directional score.  This score is derived from an evaluation of the article content, using the entire article as a sampling unit.  The nominal measurements of favorable, unfavorable, or balanced/neutral toward gays in the Boy Scouts were assigned to each article by two different coders. 

Coverage favorable to allowing gays in the Boy Scouts included articles, which considered this decision to be a breech of one’s civil rights.  These articles often expressed the view that a group such as the Boy Scouts of America should be promoting tolerance of all types of people.  Favorable articles were quite directly opposed to the verdict of Dale vs. BSA, stating that such a decision was discrimination.  

Coverage deemed unfavorable to allowing gays in the Boy Scouts includes those articles that consider homosexuality to be immoral, and therefore against the moral code of the BSA, which includes that boy scouts should be “morally straight” and “clean”.  Articles deemed unfavorable also express that private organizations have a right to restrict their membership.  In many cases, these articles argued that homosexuality is a lifestyle or personal choice, not an innate quality, thereby giving the right to the Boys Scouts to exclude this group of people. 

Balanced/neutral coverage included the articles that displayed both sides of the debate over homosexuals in the Boy Scouts in approximately equal measure, or revealed a disinterested, unbiased outlook about the issue.  Finally, articles that dealt solely with James Dale or other individual homosexual members of the Boy Scouts and did not render a clear opinion on the more general topic of homosexuals in the Boy Scouts were deemed balanced/neutral. 

A total of 322 articles were analyzed using content analysis.  After articles were assigned their directional scores, the researcher coded a systematic sub-sample of the articles.  This produced a Holsti's Coefficient of Intercoder Reliability: .89.

Media Vector Calculation

After each article was assigned an attention and a directional score, these were then combined calculating using psychology's Janis-Fadner Coefficient of Imbalance for each newspaper, to calculate a “Media Vector”.  The resulting coefficient is called a "Media Vector" because it resembles a vector in physics, a concept that combines both magnitude (in this case, "attention") and direction to arrive at a measure of "impact" or "thrust". The "Media Vector" concept therefore measures media "thrust".

The resulting statistic, which can vary from +1.00 to –1.00, permitted quantitative comparisons of each newspaper’s coverage of gays in the Boy Scouts.  Scores between zero and +1 indicated favorability and scores between zero and -1 indicated unfavorability towards allowing gays to be members of the Boy Scouts of America.  Articles using the Media Vector in communication research have been accepted for publication in such journals as Society, Journalism Quarterly, Mass Communication Review, Newspaper Research Journal (two articles), The New Jersey Journal of Communication, and the edited, refereed collection Communication Yearbook.  (See respectively Pollock & Robinson, 1977; Pollock, Murray & Robinson, 1978; Pollock, 1995; Pollock, Coughlin, Thomas & Connaughton, 1996;  Pollock, Kreuer & Ouano, 1997; Pollock & Whitney,1997 and Pollock & Guidette, 1980) 
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Procedures


An exploration of the relation between the city characteristics described in the hypothesis section and the two dependent variables, direction and Media Vector, was carried out using four statistical procedures.  First, Pearson correlations were run to measure which city characteristics were most strongly associated with each dependent variable.  Second, the city characteristics were subjected to regression analysis in order to isolate a few key city dimensions that might provide the highest degree of explanatory power in their association with coverage of homosexuals in the Boy Scouts. Third, factor analysis clustered city characteristics into distinct, key city dimensions to improve the explanatory power of the independent variables linked to coverage of gays in the Boy Scouts.  Fourth, the regression of factors, correlated the significant dimensions of the factor analysis with the Media Vectors.  All four procedures demonstrate clearly the strong association between specific city characteristics and coverage of the issue.

Results

The newspaper coverage of gays in the Boy Scouts during the period of January 1998 to March 2001 varied as predicted.  The coefficients of imbalance ranged from .256 to -.188, revealing divergent opinions among the city newspapers. 
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The newspapers were ranked according to each city’s Media Vector, and then Pearson correlations were run to explore the association between city characteristics and variation in reporting on gays in the Boy Scouts.

TABLE 5 ABOUT HERE


Six out of the eighteen hypotheses tested resulted in a significance level of .01 or better.  Four out of the eighteen hypotheses tested resulted in a significance level of .05 or better.

Buffer Hypothesis Supported

The buffer hypothesis expected more favorable coverage of gays in the Boy Scouts among cities in direct proportion to the percentage of citizens who are more privileged economically, educationally, and professionally.  Indeed, results show that higher percentages of a population with family incomes over $100,000 correlate strongly with more favorable newspaper coverage of homosexuals in the Boy Scouts (r= .671; p=.000).  Similarly, there was a strong positive correlation between the percent population with a college education and favorable coverage of gays in the Boy Scouts (r= .593; p=.002).  These results pertaining to the buffer hypotheses support previous research by Pollock and Miller, which showed the higher percent of privileged individuals in a city, the more favorable the coverage of the tobacco industry’s Master Settlement Agreement (2001).  Furthermore, research conducted by Pollock, Kreuer, and Ouano in 1997 on China's bid to host the 2000 Olympic Games also confirmed the buffer hypothesis.    
Stakeholder: Gay Market Index Hypothesis Supported  


This study also strongly confirms the expectation that the higher the total number of businesses owned by or catering to the gay and lesbian community in a city, the more favorably newspapers will cover the issue of gays in the Boy Scouts (r=.599; p=.002).  These results suggest that the presence of gays and lesbians in a city, measured by the "gay market index", may be taken into account by print media.  According to HKR, a research firm working on several gay and lesbian marketing projects, the reason mainstream businesses, and possibly the media in general, recognize gay and lesbian consumers is that: 

Gay men and lesbian women show their gratitude to marketers who have the courage to serve them.  In return for what they see as acceptance and respect, gay consumers will go out of their way to patronize these companies.  Furthermore, they will actively spread the word through an amazingly efficient network that circulates not only through word of mouth, but through 200 electronic bulletin boards and 105 local and national publications dedicated to America's gay and lesbian population (Kahan, 1995, p.46).  

It is reasonable to suggest that newspapers, by covering the issue of homosexuals in the Boy Scouts in a more positive light in areas where a visible gay and lesbian market is present, show their support for a readership composed of gays and lesbians, in part to benefit from this powerful and faithful market.  

These results confirm previous research conducted by Pollock and Dantas on same-sex marriages (1998) and Pollock and Tobin on same-sex adoption (2000).  Each set of results showed a correlation between a high gay market index score and favorable newspaper coverage of gay rights issues.

Stakeholder: Political Partisianship Hypotheses Supported


It was expected that cities with larger populations voting Democratic would have more favorable coverage of gays in the Boy Scouts, while cities with greater Republican populations would have less favorable coverage.  Both correlations proved very significant, as Democratic voting corresponded with favorable news coverage (r=.596; p=.002), while Republican voting corresponded with negative news coverage (r= -.602 p=.002).  This partisan finding confirms previous research conducted by Pollock and Castillo, showing that the greater percentage of Democrats in a city, the more favorable the coverage of Patients’ Bill of Rights, and the greater percentage of Republicans in a city, the less favorable the coverage (2000).

Stakeholder: Religious Involvement Hypotheses Significant


Both religious involvement hypotheses, concerning percentage Catholics and percentage of
people engaging in Bible/devotional readings, proved significant.  The greater percentage of individuals in a city participating in Bible/devotional readings, the less favorable the coverage of gays in the Boy Scouts (r= -.588;  p=.003).  Strikingly, however, the percentage of Catholics in city correlated positively with the coverage of gays in the Boy Scouts (r= .492;  p=.012).  

This result directly contradicts the hypothesis that the greater percentage of Catholics per city would result in negative newspaper coverage, because the Catholic Church takes a strong stance against homosexuality.  Regarding same-sex marriage, Pope John Paul II not only reiterates the Church's refusal to recognize same-sex unions, but calls on Catholics to oppose the legal recognition of such marriages on the grounds that they are "a serious threat to the family and society" and "inappropriately conferring an institutional value on deviant behavior" (Eskridge, 1996).  For these reasons, a positive correlation between percentage Catholics and favorable coverage of a gay rights issue is surprising.  Perhaps these results suggest that as with birth control, U.S. Catholics tend to be more open to change than official church doctrines might suggest.

Access to Media – Newspaper Circulation and Cable Stations Significant


It was expected that with the greater access to media in a city, the more favorable the coverage of gays in the Boy Scouts.  As expected the greater the newspaper circulation size in a city’s leading newspaper, the more favorable the coverage of homosexuals in the Boy Scouts (r= .477;  p=.014).  Similarly, the greater number of cable stations in a city correlated positively with coverage of gays in the Boy Scouts (r= .426;  p=.027).  These results confirm research conducted by Pollock and Yulis, finding that the greater number of cable stations and the greater newspaper circulation size correlated positively with the coverage of physician-assisted suicide (2000).  Surprisingly, there were no correlations found between the number of FM or AM radio stations and the coverage of gays in the Boy Scouts, despite previous research on gay rights issues which indeed found significant correlations.  

Vulnerability – Poverty Line Significant


As hypothesized, it was found that the greater percentage of individuals living below the poverty line in a city, the less favorable the coverage of gays in the Boy Scouts (r= -.474;  p=.015).  This supports the expectation that vulnerability is linked to negative perspectives on social change.  These findings support the study conducted by Pollock and Tobin, which found that the greater percentage of individuals living below the poverty line, the less favorable the coverage of same-sex adoption.  However, these findings are contrary to a previous study utilizing the community structure approach, focusing on Roe vs. Wade, which revealed that city poverty levels were linked to relatively favorable newspaper coverage of the U.S. Supreme Court decision legalizing abortion (Pollock, Robinson, and Murray, 1978).

Regression Analysis

Upon running a regression of the variables, it was discovered that two variables-- percentage family income over $100,000 and percentage Catholic-- accounted for 57.5 percent of the variance in their association with the Media Vector.  Specifically, the percentage of families with income greater than $100,000 has a correlation of .671, accounting for 45 percent of the variance, illustrating the strongest relationship, as shown in Table 6.
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Factor Analysis


To refine results further, a factor analysis of city characteristics isolated clusters of city characteristics that occur frequently together.  Factor analysis of city characteristics for the twenty-one cities sampled yields five factors, all with component Eigenvalues of 1.00 or greater. The five factors are labeled as follows: privilege/access, political partisanship, Catholics/professional status/percentage over 65, African-American/FM Radio, military/AM Radio.  Beneath each factor heading in Table 7 are its specific variable components.
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Regression of the Factors


The five factors were themselves subjected to further stepwise multiple regression against the Media Vector with results shown in Table 8, yielding two significant factors collectively accounting for 56 percent of the variance: "privilege/access" (composed of college educated, income over $100,00, Gay Market Index, newspaper circulation, and number of cable stations), 33 percent of the variance; and "political partisanship" (Republican, Democrat), 23 percent of the variance.
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Regional Newspaper Coverage Consistent with Variations in 

Public Opinion.

The following chart, Table 9, compares average Media Vectors for each of four regions -- reflecting level of favorable or unfavorable newspaper coverage of gays in the Boy Scouts -- and regional comparisons of public opinion relatively favorable to gays in the BSA.  Our findings suggest that average Media Vectors coincide closely with regional public opinion.
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The strongest correlation between negative reporting and public opinion on gays in the Boy Scouts is found in the Midwestern region of the United States. The first public opinion question, based on a Harris poll national survey of 1248 people ages 18 and older, conducted in October of 1992, examined was: “How strongly do you feel about the issue of gay rights as a political issue in a presidential election?”  The results of this poll show that the Midwest feels the strongest about the issue of gay rights.  Consistently, the Midwest also has a low average Media Vector, revealing that newspaper coverage in this region tends to be unfavorable towards gays in the Boy Scouts.  These results, along with the average Media Vectors, also demonstrate the conventional wisdom of a more conservative South and Midwest and a more liberal East and West.  These findings also coincide with the results of the 2000 presidential election, in which the South and Midwest tended to vote for the more conservative Republican candidate.

The second public opinion question, based on a Harris survey conducted in October of 1992 of 1248 people ages 18 and older, was: “Do you have any close personal friends who are gay or lesbian, or not?” These results indicate that the Midwest’s low average Media Vector (.028) correlates with a low percentage (18.6%) of Midwesterners polled having close personal friends who are gay or lesbian.  Whatever the reason, regional comparisons suggest some degree of congruence or correspondence between regional newspaper reporting perspectives on gays in the BSA and regional public opinion regarding the same issue.
Conclusion and Implications for Further Research: 

The Utility of the Community Structure Approach

The most significant finding was confirmation of the “buffer” hypothesis: the higher the proportion of privileged groups in a city, the more favorable the coverage of human rights claims.  Initial regression analysis suggests that family income over $100,000 and percentage Catholic are linked to favorable coverage of gays in the Boy Scouts.  The factor analysis and regression of the factors further supports that the findings, with family income over $100,000 show the most significant finding in each statistical process.  Pearson and regression correlations also strongly confirm the "stakeholder" hypothesis: the greater proportion of those who have a stake in an issue, (such as political parties), the more favorable media coverage for their concern.  These results confirm the utility of the community structure approach.

Comparison of Primary and Secondary Newspapers: Not Statistically Useful

If the community structure approach is a powerful explanatory tool, then both leading newspaper and other significant would align themselves with city demographics.  In order to test that expectation an effort was made to go beyond the leading paper to identify the paper with the second highest circulation.

TABLE 10 ABOUT HERE

As table 10 reveals, the circulation sizes for the second largest papers are so small that they cannot be construed to represent city demographics.  Since with few exceptions, (for example The Denver Post {circ. 1.006,518} and The Rocky Mountain News {circ. 956,146}) the leading and second leading newspapers are not truly comparable in scope or market, statistical comparisons of such papers in each city are not recommended because they are not expected to yield useful results.  Although this does seem to be a significant research approach, the community structure approach still yields more powerful results.

Locally Owned Papers More Open and Accepting of Gays in the Boy Scouts

Conventional wisdom would speculate that there is a distinct difference between reporting from corporate newspapers and reporting from local newspapers.  One would expect corporate, non-locally owned newspapers to be relatively conservative in terms of social and political change.  Local newspapers in contrast would be less concerned with bottom line profit and more concerned with newspaper content.  That expectation has been confirmed by David Demers in his empirical work comparing locally owned and chain owned newspapers (Demers, 1996a).  However, in this study it seems to be just the opposite.  A t-test comparing Media Vectors of locally owned and chain owned papers found that local papers are more liberal about the issue of gays in the Boy Scouts, and the chains seem to be more conservative.
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Because the Boy Scouts are such a local institution, that may account for the more liberal view of local papers.  The Boy Scouts are an intrinsic part of essentially every local community. 

Gays in the Boy Scouts has only recently arrived as a prominent topic on the media agenda.  The issue of gays in the Boy Scouts, however, transcends previous issues such as same-sex marriage or same-sex adoption.  Decisions made involving this case will affect all families with children involved in the Boy Scouts and private organizations setting membership standards.  As times change and more incidents involving homosexuals in the Boy Scouts arise, and as media coverage increases, further research is needed.  Further studies including different religious groups, such as Baptists, may provide useful results.  Many religions do not agree with the lifestyles homosexuals live, and this could highly affect the way newspapers cover the issue.  Because the results show surprisingly that percentage Catholic correlates positively with gays in the Boy Scouts, further research is needed to determine possible implications.  This may perhaps be an indication that the views of the Catholic Church are changing.  

Another implication for further research is the “access to media” finding. The number of FM radio stations almost always correlates positively with gay rights concerns, as seen in studies conducted by Pollock and Dantas (1998) on same-sex marriage and Pollock and Tobin (1999) on same-sex adoption.  Yet, for coverage of gays in the Boy Scouts, a much broader set of city characteristics are linked to coverage, including; privilege, media access, and stakeholders.  Further research should be useful to understand how the gay rights issue has "broadened" from coverage linked mainly to number of FM radio stations and the gay market to those universal demographic constructs such as relative privilege in a city, media access broadly defined, and stakeholders such as religious groups.  The community structure analysis of city characteristics and newspaper coverage of gays in the Boy Scouts provide evidence that the "gay" issue is less the presence of special interests and more "mainstream" and universal than ever before.  
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Table 1: Gay Market Index*

(Updated by DuRoss, Moscatello & O’Rourke, 2001)


[image: image1.wmf]Cities

Accomodations

Bars, clubs

Bookstores

Religious

Organizations

AIDS/HIV

Gay

TOTAL

hotels, B&Bs

discos

groups

Resources

health care

Publications

San Francisco

26

69

10

14

69

19

13

220

Seattle

7

32

12

6

52

11

2

122

Boston

11

16

10

4

65

7

2

115

Fort Worth

4

37

2

8

47

8

3

109

Philadelphia

6

18

4

7

46

13

6

100

Atlanta

5

40

3

11

26

10

3

98

Denver

4

29

4

6

29

10

3

85

San Diego

10

26

3

5

29

9

3

85

Tampa

6

34

3

5

19

8

3

78

Detroit

0

30

2

6

25

6

3

72

Phoenix

5

29

2

10

20

5

1

72

Pittsburgh

2

18

3

8

28

9

2

70

Milwaukee

0

22

5

4

31

4

2

68

Saint Louis

3

23

5

5

19

7

4

66

Buffalo

1

11

3

4

23

4

2

48

Memphis

0

20

0

4

14

2

1

41

Cincinnati

1

14

4

3

15

1

0

38

Albany

2

12

2

3

12

6

0

37

Albuquerque

7

7

4

4

7

2

4

35

Charlotte

0

12

4

3

12

4

0

35

Omaha

0

9

2

2

11

0

2

26

Wichita

0

10

0

4

7

3

1

25

Dayton

0

11

1

3

5

0

2

22

Lexington

0

4

2

2

8

1

0

17

Baton

1

6

1

4

3

1

0

16

Fort Wayne

0

5

1

3

3

2

0

14

Columbia

0

6

1

3

3

0

0

13

Fresno

0

5

1

0

7

0

0

13

Tallahassee

0

3

0

1

2

1

1

8


* Copyright Dantas & Pollock, 1998-2001

Table 2: Attention Score*

(for coding databases)

	DIMENSION
	4
	3
	2
	1

	Prominence
	Front page of first section
	Front page of inside section
	Inside first section
	Other

	Headline Size (in nbr. of words)
	10+
	8-9
	6-7
	5 or fewer

	Length (in nbr. of words)
	1000+
	750-999
	500-749
	150-499

	Photos/Graphics
	Two photos or graphics
	One photo or graphic
	
	


*Copyright  John C. Pollock 1994-2001

Table 3: Calculating the Media Vector*

· f = the sum of the attention scores coded favorable

· u = the sum of the attention scores coded unfavorable

· n = the sum of the attention scores coded neutral/balanced

· r = f + u + n

If f > u (the sum of the favorable attention scores is greater than the sum of the unfavorable attention scores), the following formula is used:

FAVORABLE MEDIA VECTOR:

(Answers lie between 0 and +1)

FMV = (f2 – fu)


    r2





If f < u (the sum of the unfavorable attention scores is greater than the sum of the favorable attention scores), the following formula is used:

UNFAVORABLE MEDIA VECTOR:

(Answers lie between 0 and –1)

UMV = (fu-u2)


    r2
*Media Vector copyright John C. Pollock, 2000-2001

Table 4: Media Vector Coefficients


[image: image2.wmf]City

Newspaper

C/I

San Francisco

San Francisco Chronicle

0.256

Philadelphia

Philadephia Inquirer

0.221

Boston

Boston Globe

0.217

Denver

Denver Post

0.211

St. Louis

St. Louis Post Dispatch

0.137

Atlanta

Atlanta Journal

0.122

Albany

Times Union- Albany

0.121

Buffalo

Buffalo News

0.092

Dayton

Dayton Daily News

0.07

Charlotte

Charlotte Observer

0.038

Seattle

Seattle Times

0.033

Tallahassee

Tallahassee Democrat

0.033

Pittsburgh

Pittsburgh Post Gazette

0.024

Cincinnati

Cincinnati Post

0.019

Fort Worth

Fort Worth Star Telegram

0.006

Wichita

Wichita Eagle

-0.007

Columbia

Columbia State

-0.009

Phoenix

Phoenix Gazette

-0.014

Memphis

Memphis Commercial Appeal

-0.015

Milwaukee

Milwaukee Journal Sentinal

-0.078

Lexington

Lexington Herald Leader

-0.188


Table 5: Significant/Directional Pearson Correlations

	Hypothesis
	Correlation
	Probability

	Income over $100,000
	.671
	.000 **

	Gay Market Index
	.599
	.002 **

	Democrat
	.596
	.002 **

	Republican
	-.602
	.002 **

	College education
	.593
	.002 **

	Bible/devotional readings
	-.588
	.003 **

	Catholic
	.492
	.012 *

	Newspaper Circulation Size
	.477
	.014 *

	Below poverty line
	-.474
	.015 *

	Cable Stations
	.426
	.027 *

	Military
	.217
	.172

	AM Radio
	.214
	.176

	Children 12 and under
	-.198
	.195

	FM Radio
	.187
	.208

	Hispanics
	.170
	.230

	65 years and older
	-.127
	.291

	African-Americans
	.044
	.425

	Professional/Tech status
	.040
	.432


*  Significant at .05 level, one-tailed

**  Significant at .01 level, one-tailed 

Table 6: Regression Analysis

	Model
	R

(equation)
	R² (Cumulative)
	R² 

Change
	F Change
	Significance of F Change

	Income over 100,000
	.671
	.450
	.450
	15.522
	.001

	Income over 100,000 and Catholic
	.758
	.575
	.125
	5.316
	.033


Table 7: Factor Analysis
Factor 1: Privilege/Access

Component


Factor Loading




Newspaper Circulation Size

            .847

Income Over $100,000                                 .825




Gay Market Index                                       .725

            Number of Cable Stations

           .695

                                    Number of College Educated                     .632

Factor 2: Political Partisanship




% Republican


          .923




% Democrat


                      .917

Factor 3: Catholics/Professional Status/Percentage Over 65




% Catholic


                      .780

                                   Number of People >65                                .779

                                  % with Professional Status                         .776

Factor 4: African-American/FM Radio







% African-American


.860




Number of FM stations                                .810

Factor 5: Military/AM Radio




Number of those Holding Military Jobs     .886

Number of AM Stations

            .827

Table 8: Regression of the Factors

	Model
	R
	R Square
	R Square Change
	F Change
	Sig. F Change

	Privilege/

Access
	.574
	.329
	.329
	9.331
	.007

	Privilege/Access plus Political Partisanship
	.750
	.563
	.233
	9.599
	.006


Table 9: Regional Comparison Between Media Vectors and Public Opinion

	REGION
	Average Media Vector for region
	% Having personal friends who are gay or lesbian
	% Who feel strongly about the issue of gay rights as a political issue in a presidential election

	East
	.135
	31
	25

	South
	-.002
	23
	21

	Midwest
	.028
	19
	34

	West
	.122
	27
	20


Table 10:  Newspaper Statistics

	City
	Primary Paper
	Circ. Size
	Secondary Paper
	Circ. Size

	Albany
	Times Union
	247,074
	The Evangelist
	57,300

	Atlanta
	The Atlanta Journal & Constitution
	2,052,569
	Atlanta Voice
	133,000

	Boston
	Boston Globe
	1,641,201
	Boston Herald
	620,936

	Buffalo
	Buffalo News
	536,205
	Buffalo Beat
	50,000

	Charlotte
	Charlotte Observer
	533,788
	The Catholic News & Herald
	45,000

	Cincinnati
	Cincinnati Enquirer
	935,669
	Cincinnati Post
	135,710

	Columbia
	The State
	274,948
	Columbia Star 
	2,500

	Dayton
	Dayton Daily News
	692,732
	Oakwood Register
	7,000

	Denver
	Denver Post
	1,006,518
	Rocky Mt. News
	956,146

	Fort Worth
	Fort Worth Star Telegram
	1,039,342
	North Texas Catholic
	25,400

	Lexington
	Lexington Herald Leader
	497,552
	Kentucky Kernel
	17,000

	Memphis
	Commercial Appeal
	NOT REPORTED
	The Memphis Flyer
	55,000

	Milwaukee
	Milwaukee Journal-Sentinel
	1.009,679
	Catholic Herald
	71.713

	Philadelphia
	Philadelphia Inquirer
	1.551,339
	Philadelphia Daily News
	232,509

	Phoenix
	The Arizona Republic
	1,493,111
	Phoenix New Times
	130,979

	Pittsburgh
	Pittsburgh Post Gazette
	882,888
	Tribune Review
	90,000

	St. Louis
	St. Louis Post Dispatch
	781,679
	The Riverfront Times
	102,133

	San Francisco
	San Francisco Chronicle
	877,427
	San Francisco Examiner
	185,441

	Seattle
	Seattle Times
	943,698
	Seattle-Post Intelligencer
	836,683

	Tallahassee
	Tallahassee Democrat
	113,789
	Elder Update
	73,000

	Wichita
	Wichita Eagle
	429,036
	Active Aging Publishing, Inc.
	45,500


Table 11:  Locally Owned and Chain Owned Newspapers: T-Test

	Local
	Chain
	Significance

	Mean Media Vector  .113

N = 11
	Mean Media Vector  -.010

N = 9
	+3.07

Significance <.005 

(one-tailed)


*Gale’s Directory, 2001
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		Cities		Accomodations		Bars, clubs		Bookstores		Religious		Organizations		AIDS/HIV		Gay		TOTAL

				hotels, B&Bs		discos				groups		Resources		health care		Publications

		San Francisco		26		69		10		14		69		19		13		220

		Seattle		7		32		12		6		52		11		2		122

		Boston		11		16		10		4		65		7		2		115

		Fort Worth		4		37		2		8		47		8		3		109

		Philadelphia		6		18		4		7		46		13		6		100

		Atlanta		5		40		3		11		26		10		3		98

		Denver		4		29		4		6		29		10		3		85

		San Diego		10		26		3		5		29		9		3		85

		Tampa		6		34		3		5		19		8		3		78

		Detroit		0		30		2		6		25		6		3		72

		Phoenix		5		29		2		10		20		5		1		72

		Pittsburgh		2		18		3		8		28		9		2		70

		Milwaukee		0		22		5		4		31		4		2		68

		Saint Louis		3		23		5		5		19		7		4		66

		Buffalo		1		11		3		4		23		4		2		48

		Memphis		0		20		0		4		14		2		1		41

		Cincinnati		1		14		4		3		15		1		0		38

		Albany		2		12		2		3		12		6		0		37

		Albuquerque		7		7		4		4		7		2		4		35

		Charlotte		0		12		4		3		12		4		0		35

		Omaha		0		9		2		2		11		0		2		26

		Wichita		0		10		0		4		7		3		1		25

		Dayton		0		11		1		3		5		0		2		22

		Lexington		0		4		2		2		8		1		0		17

		Baton		1		6		1		4		3		1		0		16

		Fort Wayne		0		5		1		3		3		2		0		14

		Columbia		0		6		1		3		3		0		0		13

		Fresno		0		5		1		0		7		0		0		13

		Tallahassee		0		3		0		1		2		1		1		8





Sheet2

		





Sheet3

		






_1049725256.xls
Sheet1

		City		Newspaper		C/I

		San Francisco		San Francisco Chronicle		0.256

		Philadelphia		Philadephia Inquirer		0.221

		Boston		Boston Globe		0.217

		Denver		Denver Post		0.211

		St. Louis		St. Louis Post Dispatch		0.137

		Atlanta		Atlanta Journal		0.122

		Albany		Times Union- Albany		0.121

		Buffalo		Buffalo News		0.092

		Dayton		Dayton Daily News		0.07

		Charlotte		Charlotte Observer		0.038

		Seattle		Seattle Times		0.033

		Tallahassee		Tallahassee Democrat		0.033

		Pittsburgh		Pittsburgh Post Gazette		0.024

		Cincinnati		Cincinnati Post		0.019

		Fort Worth		Fort Worth Star Telegram		0.006

		Wichita		Wichita Eagle		-0.007

		Columbia		Columbia State		-0.009

		Phoenix		Phoenix Gazette		-0.014

		Memphis		Memphis Commercial Appeal		-0.015

		Milwaukee		Milwaukee Journal Sentinal		-0.078

		Lexington		Lexington Herald Leader		-0.188





Sheet2

		





Sheet3

		






